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Consumer Guidance Society of India

Block J, Azad Maidan, Mahapalika Marg, Mumbai 400 001
Tel. No. 22621612 Telefax 22659715 Mobile: 9820455858

CG/MSK/ 18™May, 2016

Principal Secretary,
Department of Higher Education,
Government of Maharashtra,

wantralaya, Mumbai,

Sir,

“ub: Programmes on Consumer Awareness & Financial Literacy.

Reguest to permit the conduct of similar programs in the current academic year 2016-2017, as per
last year's permission given {photocopy enclosed). .

The Consumer Guidance Society of India (CGSI) is working on organizing workshops on “Consumer
“oareness & How to Manage Money” across the country, and more particularly to the students and
youth, to empower the consumers of all services across the board.

Methodology: The workshop contributes to all strata of common people, as they will become
empowered consumers, hot worry about financial mistakes and thereby make for a happy populace.

“~me features of the workshop are:

e The workshop will cut through the jargons and explain concepts and strategies through stories.
e No selling of any types of products in the workshop.

The areas that would be covered in the workshop are:
« Concept/Essentials of an “Aware, Empowered Consumer’

« Role of consumer in self-empowerment, more particularly in the fields of Telecom, Cyber

Security, Renewable Power & Financial Services.

¢ Tinancial markets and their functions; the difference between debt equity.
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¢« The power of compounding, intreduction to Rupee cost averaging & time value of

money; How to setup a smart financial plan; How to get out of debt and select Insurance
& Investment Products.

.~ The organizers are expected to provide mike system, projector & screen for the presentations
4 video.

Speaker Profile:
The CGSI will be represented by industry experts. Their fees etc. will be paid from a grant

N

received for this purpose from SEBI, BSE or sinfilar statutory authorities.

We request you to help us conduct these Consumer Awareness & Financial Literacy programmes
Y for students in Universities all over M aharashtra in the forthcoming Academic Years starting in
June 2016. We w111 app1 oach the various Umvermt]es/CoHeges under your tutelage and fix up
dates, suitable to them in the above period.

Program Schedule- Programmes on Consumer Awareness & Financial Literacy
Total Time per program: Two to two and 2 half hours

—— - ——— e ———

| 5r. No. e Particulars )
: n RL(‘ISfi‘dﬁOll e e _ o
L2 Welcome and Inauguration '
3 Session 1 : How to be a smart and empowered consumer
4 Session 2 : Fundamentals Basics of money and essential qualities of a prudent
investor.
5 Interactive Session

CGSI will provide financial assistance towards expenses in organizing the events(subject to
“+ advance approval). There is no financial liability on the colleges, and only 4 persons will be

coming for the presentation/administrative work,

vours truly,

Dr. }\’I.S. Kamath
flon. Secretary, CGSL
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Consumer Guidance Society of Indig

India’s first NGO in the consumer sector Established: 1966

Block ', Azad Maidan, Opp. Cama Hospital, Mahapaiika Marg, Mumbai - 400 061.
Tel: 81-22-2262 1612/ 2265 6715 Tojato 2265 9715
&-mail: cgsibom@gmail.com website: WwW.cgsiindia.org
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CGMSK/

20" April 2015

Shri Chahande,
Principal Secretary,
Department of Higher Education,

Government of Maharashtra,
Mantra!aya, MUMBAL

Sir,

Sub: - Programngp_.ion__ConsumerAwareness & Financial Literacy

Subsequent to our discussion With you on the above subject on Thursday 16" April 20145

The Consumer Guidance Society of Jndig (CGSI_) is working on or_ganf'siog workshaps (-
“Consumer Awarenegs g How to Manags Money* across tha Colntty, ang rnoe
. barticularly to the students and youth, to empower the Consumers of gy Services across ti.
Methodology: The workshop coniributes to all straty of cormman peonje, ag ey vl heecone,
empowered Consumers, not worry about financial mistakes yndg theteby make for a happy

@ populace,
- Some features of the workshop are:

Te The‘Workshop will cut through the jargons ang explain cencepts and ghay T
' stories,

¢ Noselling of any types of products in the WOfkshop.

Tb %\‘ffi‘,{ . Concepthssentiaf% of an 'Aware Empowered Com ., .4
/ﬁ . ) . v ' .- )
& * Rolg of consumer in self—empowerment, More parficuiarly jn the fields of T elecom,
\ N . . ' L
Cyber Security, Renewable Power g Financial Services.
*  Financiaf Markets and their functions: the difference hetwoon dubs Qi Yy
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money; How to setup a smar financial plan; How to getout of debt and seleq Insurance
& Investment Products

The orgénizers are expected to provide mike system, projector & scre en for the presentaiion.
and video. '

Speaker Profile:

The CGSI will be represented by industry experts. Their fees etc. will be paid from g g
received for this purpose from SEBJ, BSE or similar sfalutory authqrilies. |

We request you to help Us conduct these Consumer Awareness & Financisi Lt
programmes for student; in Universities all over Maharashtra in the forthcoming Acug "
Years staiting in June 2015, Wé wil] apbroach the various Univers;’ﬁesiCbHeages UNGET ys
tutelage and fix Up dates, suitable to them, in the above patind. '

Program Schedule.- Programmes on Consumer Awareness & Financial Literacy

Total Time per program Two to Two and a half houyrs

te— - .. Particulars
--Registration
Webomrﬁjgaugy:aleon _ o _
.| Session 1 : Howto be a smart ang empowered consumer

Session 2 Fundamentals Basics, of monay and essertiaf Gudites of @ e derd
| investor - |
S lntera_cﬂgg_S_g_s_s@p '

CGSI will provide financial assistance towards snacks, banners, leaflets for publicizing

the program ang other related expenses in organizing the events (subjeci to advance

approval). There is ng financial liability on the colleges, and only 4 persons will e -

coming for the Presentation/administrative work,

4
Dr. M.S\Karnath '
Han, Secretary, CGsl. )




