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Sir,

:,-ib; Programmes on Consumer Awareness & Financial Literacy.

Request to permit the cond uct of simila r programs in the current academic vear 2016-2017, gLE?f

last veCl_f-Bcln'lffion siven (photocopv enclosed).

The Consumer Guidance Society of Ind ia (CGSI) is working on organizing workshops on "Consumer

. .,areness & How to Mana8e Money" across the country, and more particularlyto the students and

youth, to empower the consumers of all services across the board.

tvlethodology: The workshop contributes to all strata of common people, as they will becorne

i:mpowered consumers, not worry about financial mistakes and thereby make for a happy populace

' 'rme features of the workshop are:

r The workshop willcut through the jargons and explain concepts and strategies through stories.

. No selling of any types of products in the workshop.

'fhe aleas that would be covered in the work^shop are:

" Concept/Essentialsof an'Artat'e, EnrpoweredConsumer'

. Ilo'le of consuner in sell:cnpowerment, more padiculat'ly in the fields of Telecom, Cyber

Security, Renen'able Poner & F'inancial Sen'iccs.

. Irinancial r.narliets and their functions; the tliffelence between debt equity'

/*3/^t'v



. 'l'hc 
Ito\^,cr of con]pollnding, introductiot.l to Rupee cost averaging & tirne value of

mon€y; f{o1a,16 setup a smart tinancial plan; How to get out ofdebt aud select Insurance

for students in Universities all over Maharashtra in tlie for-ttiiolning ACddCnilC years starting rn

,lune zor6. We wi)l approach the variorrs Universities/Colleges under your tutelage and tix up
dates, suitable to them, in tlre above period.

& In\'estment Pr-oducts.

:j 
'llte organizer-s are expected to provide nike system, projector- & scr.een for the presentations
ii,i video.

Spcaker Plofile:

The CGSI will be represented b), industry experts. Their fees etc. will be paid from a grant
rr:eived fol this puipose fiom SEBI, BSE or siniilar statutory authorities.
\^/e reqr"lest )'ou to help us conduct these Consuntet- Alrareness & Financial Literacy programmes

/.

'i

,,
;

Program Schedule- Programmes on Consumer A$,areness & Financial Literacl,
TotalTime pel'progranr: Two to trvo and a half hours

3r, No. Pa rticula rs
1
2

Ilcgistra tio rr .

Welcorne and In a ugu ra tion
3 Session I : llorl, to bc a snrart an4 empon,ered consumer
.t Session 2 : Fundamentals Basics of money and essential qualities of a prudent

invesfor'.
5 In teractive Scssion

CGSI u,ill provide financial :tssistance torvards expcnses in org|nizing lhe events(subject to

advance appt oval). There is no financial liability on the collcges, and only 4 persons will be

coming for thc presentation/adnlinistrative work.

! oui's truly,

l".-*r-{

nl'. 
-ni.s. 

Kamath
Ilon. Sccrctarl, CGSI.
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CCImsaewer Gadidgteee Sociee of"gnAie' iindia's first NGO in the consumer secto, a"r"b,," n"O, r*nl'b
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o No selling of any types of producls in lhe workshop.
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" Ine power of compounding, introduction to Rupee cos( avc"raging & tiore valLre oi

Xli?.,llllil|lsa 
srnarr financiar pran; How to get our of debr and setecr Insurance

tne organizers are expected to orovi.jtr r'ika .,,-l^_ -
and video. 

30 to provide rlike system, projecfor & screen for the presenrarion:i

. Speaker profile:

The CGSI will be represented by industry experts. Their fees elc. will be pald frorn a g,.::,ireceived for lhis purpose from SEBI, BSE or similar statutory authori es.
We request you to h€lp us conduct these Consumer
programfires for students itJ{iggiticq-a tt over Maharar 

Awilreness & Frnirni:iai I rr ,

years sraiting in run. roru. we wi' approac,, ,nu u"rioJ 
hll 

.in 
the forrhcoming Aci,,r

tutelage and fix up dates, suitabre lo them, in the above o"'iol 

ntttttt*"/colleges trnder vi)rr'

Program Schedule-

Total Trnte per program Two to Two and a half hours
PartrCuiars'

ccsl wiil prbvide financial Asstsfen^a {^..,^;r- _ .

the progranr and other ,",, 
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approvar). rhere is 
"" ,,,,:::1i1i,il;:: ;t"'Xns 

the events (subjeci to advan;*
coming for the presentationlaoministrativ;;;;;. """""s' and only 4 persons will L'i:'

Yo\s trutV,

\:
Dr. M.S\Karnath
fion. Secretary, CGSI


